Loyalty & Promotions

Personalized
Challenges

Omnichannel
Promotions
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Al-driven, hyper-personalized
“challenges” designed to

1 Winn-Dixie wallet

reward incremental behaviour

* End-to-end solution with no
POS integration required

+100 promotion types
available out of the box plus
the flexibility to create your

Pies & Quiche Bonus
Spend £5 on pies & quiche to get £1 in your cashpot

See how to complete this Mission

woolworths
The frash food people

Omni-commerce, fully
integrated solution to
enable the seamless and

* 4 Challenge types: own secure management of real-
Frequency, Brand, Category time loyalty programs
& Referral Currently issuing +750m

personalized offers per
+ Live in 5-weeks week

« 71 incremental sales to
reward earned

Real-time personalization
execution through cloud-
based basket adjudication
* Unlock revenue streams at the POS
from suppliers who can

expect 4.1 incremental sales

to reward earned

Single customer view with
the Eagle Eye Wallet

To find out more, get in touch!

Delivers the full digital
marketing toolkit enabling
unlimited use cases
including points, tiers,
cashback, coalitions,
subscriptions and more

Currently managing +100m
uniqgue loyalty members

Single customer view with
the Eagle Eye Wallet

~M contact@eagleeye.com ¢ eagleeye.com [m Eagle Eye Solutions



https://www.eagleeye.com/en-gb

	Slide 1

